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Executive Summary
Annual marketing plan
 Apple is one of the most trustable companies around the world. Just like any other company, the annual marketing plan is to improve on the quality of goods produced every year. Apple does not only want to convenient people with their products but also to fill them with joy and choice of use. Apple will enable businesses to improve in their activities through security by the aid of its hardware and software (Armstrong,  Adam, & Denize, 2014).
Situation Analysis
Apple has unique software that protects it from replication and illegally copied. Socially, Apple aims to attract more of its consumers to older age not only the youths. Since more youths use apple products for education, they will increase the products and services. Apple guarantees its customers privacy through storing their information in iCloud or iChat and also through providing 1-year warranty through laws regarding it. Despite the competition, Apple has set fair prices unlike its competitors regardless the economy and this has not financially affected the company.
Marketing Objectives
Apple will continue to produce more attractive products globally to satisfy its customers. This will be achieved through innovating and directing the improvement for future technology. In the current era, technology is continuously changing at a rapid rate and that is why Apple is looking forward to satisfy its customers needs by improving their current products and pays attention to the feedback of customers. Apple brand targets to be known globally by distributing its stores. It targets every retail channel. It also targets to attain the market share by providing a sustainable pricing and increasing the margins of profit as much as its competitors have low pricings. In addition, Apple targets to advertise and compound the new products and this will expand the brand name sustainably. 
Strategies
For apple to achieve its objectives for selling out its new products, it will need a collaborating team along with improving its development. It will also require the company work smarter by not allowing the current success to inhibit their future potential. Customers feedback is essential for apple to improve in its products. This is because it will enable it to know what the consumers want next. Apple has to start building stores and distributing its supplies globally depending on the product demand and population (Armstrong, Adam, & Denize, 2014). Collaboration with retail stores that sell electronic devices will enable Apple products to be featured and sold in mobile carriers. Apple has a fair pricing and this will continue to be achieved by sustainably pricing its products at the top of the market because of its quality and the brand. For apple to continue promoting its new products, the strategy of using annual events to announce the product might be employed. This will enable consumers to be interested in the product even before the release. Lastly, it will always have new product lines with a good quality that even the competitors will not be able to copy.
Tactics
Apple has always had the technological advancement in the market and this has enabled it to maintain its brand. Introduction of new products such as Iwatch and Apple Tv in the future will greatly increase the digital world. Apple has proven to be a brand of customer loyalty and provides better customer services. It has launched several retail stores and this has promoted the distribution of the products globally. Its competitive strength has enabled it to deliver beyond average profit for investors. Apple has chosen to be unique through its hardware and software that cannot be copied by any of the competitors.
Financial considerations
Apple has coordinated itself with financial institutions such as Bank of America, Chase, US bank and Wells that will interchange revenues for transactions regulated via iPhone. The payment of apple will uplift confidence in mobile payments at point of sale. Lastly, card present against card not present pricing issue is better for apple because if there is expectation for fraud control hold, this will be an achievement for coorperate card issuers.
Timetable for implementation
Introduction of a new version of Apple Tv that will be of advantage in the current world situation and the development of the technology.
Having new features in their products that enables the security and privacy of the customer to be guaranteed and at the same time it makes profit through its hardware unlike other companies.
Apple is a powerful company with a powerful brand that is strongly supported by marketing and advertising capabilities. It is known for its innovation and quality products and its ability to deliver and satisfy customers.
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